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At awet market, the bus stops for a toilet break.

“Folks, we will leave when the sunglass points 2 units ahead!”, -
the robot driver announces to everyone.

Hakimi is surprised, the market really looks like the one near his home!
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2 Vital Psychology of the Audience
—Always predicting what will happen next

...They will anticipate what will happen 0.1 seconds later, or even 1 hour later.

—Always comparing two similar elements

...Similar colours, similar shapes, similar words, etc.
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Remember the 2 most important Psychology of the Audience?

By using 2 similar compositions, such as the wide view of the
wet market, the reader/audience will tend to compare them as
Setup & Payoff, and figure out what CHANGES have been made
throughout the story.

Opps, Hakimi missed the bus!
Now the momentum of his journey
is suddenly lost...

Mid Point is the farthest point
from his daily life.

SETUP & PAYOFF
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